Abstract: Collaborative learing is an original and effective teaching strategy that has been generally accepted in
many ocountries now. Applying this strategy through the task-based language teaching in college isone of the effective

ways o Dlve the problen of poor teaching efficiency This pgoer represents the rationale of the strategy and the
author s practical classoom experiment
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A Framavork for TaskBased Learning . " Pre-tak Task-
cycle Language focus ,
1) Pre-reading task , lead-in

. the functions of advertissments, advertising media, effectsof adver-
tismentson people’s life, disadvantages of advertisaments ,
' ' , PoverPoint

e Collect any infomation about the subject you have chosen; share them with your group
members, then get ready © make a presentation in class
e Be ready t question or ansver gquestions about sme related aubject in class
e Sharewith your group mambers your attitude towards the advertissment, the effects of the
advertisanentson your life and the advertising media you usually prefer
2) W hile-reading task , Global reading L anguage focus Text extension
: ‘ " (top-down) * " (bottom-up)
, : Kimming
scanning , , ; ,
, Questions and Ansvers True/False  Rearranging
Statements

, Fending big saumson advertising is the bestway for a fim to promote itsproducts

“ , ” (
2003) “ ” ou " ow " ow

e Read the text by kimming Analyse the structure ©o get the gist of each part and of the
whole text;

e Read the text by kimming and scanning Find out the mportant contents, language points
and the difficult points

e Share these pointswith your group members o help and better each other's understanding of
. 52.
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the text

e Prepare camprehension questions/ exercises about the text and get ready to exchange them
with other groups in class

e Get ready for a debate on the topic* Spending big amson advertising is the bestway for a
fim to pramote itsproducts ” You should justify your opinionswith the evidence from the
text, your peronal experiences, the investigation aswell as the internet

3) Post-reading task ,

“ ” ( 2003) ;

“ ”
1 1

(e g featuresof English advertisngmessage, advertisingmedia, advantages and disadvan-
tages of advertisanents, advertisanent and business, advertisanents and people’s life, etc ),

3 3 ’ )

“ ” o« ” o ”

e Reviav the text by telling your partners the major points to further the understanding;

e Discuss and check out the related exerciseswith your group menmbers

e Situational taks (1) Suppose you are the copywriters for an advertising agency. Read the
kinds of advertisament samples and discuss about the overall structure and language features
of the genre (2) Work in groups o invent a brand name aswell as to design and write an
advertisanent for a new product that is to be put on themarket, using the given information
for reference  (3) Compare your advertissmentwith those designed by other groups in the
class and decide which one is the best by assessing then with the given criteria

e Make a further study about the related subject you have chosen, and write an outline-based
report in 800 wordsor @
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